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Overview  

Along with the increasing penetration of mobile media and smart devices, the use of mobile media for 
health information and services (mHealth) has gained considerable relevance, both in developed and 
developing countries. A decade of developments, interventions, and evaluations has not only guided the 
design and application of mHealth, but also points towards future directions in mobile media research. 
mHealth can be applied to several areas, such as health promotion and disease prevention, disease 
monitoring and self-monitoring, diagnostic and treatment support, communication and training 
between healthcare workers, and disease and epidemic outbreak tracking. mHealth apps and 
interventions embrace a wide range of technological features, ranging from mobile telecommunication 
and text messaging and the use of features such as cameras, GPS, and accelerometers to multimedia 
applications, games, and connections to other devices such as glucometers, pedometers, and 
smartwatches. The potentials and limitations of mHealth are evolving as studies increasingly 
disseminate evidence of use and impact globally. For instance, mhealth offers the opportunity to reach 
certain target groups easily, to contact them repeatedly, to address people individually and at relatively 
low costs, and to offer interactive and tailored health communication. On the other hand, in spite of the 
growing ubiquity of mobile media technologies, certain groups remain disadvantaged in access to basic 
healthcare (e.g., hard-to-reach, resource-poor populations). Further problems arise around the value of 
mHealth apps, data security, actual adoption, and a general lack of attention to nuances in mHealth 
deployments. Despite the fact that there has been considerable research in this area, many questions 
continue to remain unsolved. Bringing these problems and gaps to light will lead us into the next decade 
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of relevant and quality mHealth research. This calls for theoretically sound, methodologically deliberate 
and sustainable evidence for scalability, informed by realities of both the developed and developing 
regions. Essentially, this special section on mHealth use and interventions puts forth the question: How 
far have we come, and where are we heading?       
 
 
 
 
Against this background, this special section of the journal Mobile Media & Communication will bring 
together scholarly work that examines the evolving nature of mHealth in developed and developing 
countries. The issue welcomes theoretical essays, research reviews and empirically grounded and 
theoretically sound articles exploring a range of phenomena in the nexus of mHealth. The articles in the 
special section include, but are not limited to, the following themes in the study of mobile health:  
 

 Theoretical framing and advancements  

 Methodological advancements  

 Content analyses of mHealth applications  

 Evolving functionalities of mHealth apps and interfaces for mobile health (e.g., smartwatches)  

 Adoption and appropriation of mHealth services by practitioners, patients, and every-day users 

 User perceptions of the value and utility of mHealth applications (laymen and experts) 

 Effects and efficiency of mHealth interventions 

 mHealth in developing and developed countries 

 Considerations in the design of mHealth intervention tools 

 Systematic evaluations of quality of impact  

 Cultural differences and social inclusions in mobile health adoption, use and outcome 

 Utility of mHealth in health crisis communication 
 

Journal Review Process and Submission Guidelines  

For guidelines on preparation of manuscripts and criteria for acceptance, please follow Mobile Media & 
Communication Submission Guidelines (https://us.sagepub.com/en-us/nam/mobile-media-
communication/journal202140#submission-guidelines). Papers should be no longer than 7,000 words, 
including abstract, references, figures and tables.  
 
Please submit an abstract of 700-800 words that clearly spells out the theoretical background, research 
questions, methods and results. For empirical studies still in progress, please outline the current state 
and the timeline. Also include the names, titles, and contact information for 2-3 suggested reviewers. 
Abstracts are due by December 1st 2015, to komathia@usc.edu (with “mHealth MMC Special Issue” in 
the subject line), and should be accompanied by an abbreviated biography (approx. 200-300 words).  
 
Positively reviewed abstracts (notification by January 15th 2016) will be invited to submit full articles by 
April 30th 2016 through http://mmc.sagepub.com. These full articles will be peer-reviewed by two to 
three reviewers and considered for acceptance. The special section will be published in May 2017. 
Please note that manuscripts must conform to the guidelines for Mobile Media & Communication. In 
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case of further questions please contact the guest editors.  
 

mHealth special section: Tentative Timeline  

We are targeting the Special Section publication for May 2017. The tentative timeline is: 

Announce CfP: 5 October 2015 

Extended abstract submission due (700-800 words): 1 December 2015 

Notification of abstract acceptance: 15 January 2016 

Submission of full article: 30 April 2016 

Final version due for production: December 2016 


